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ABSTRACT 


BACKGROUND AND OBJECTIVES: The present study aimed to determine the effect 
of brand personality traits on brand loyalty with respect to the mediating role of 
compatibility and customer satisfaction in an insurance company in Gorgan, Iran. 
(METHODS: This research is applied in terms of purpose and is conducted as a 
descriptive survey. The statistical population of the study is consisted of all insurance 
customers in Gorgan. The sample size was 384 persons according to Krejcie and 
Morgan table and simple random sampling method was used. Data analysis was 
performed by structural equation method with LISREL software. 
FINDINGS: The results showed that brand personality traits affect compatibility. 
Brand personality traits affect customer satisfaction. Compatibility affects brand 
loyalty. Customer satisfaction affects brand loyalty. Compatibility affects customer 
satisfaction. Brand personality traits affect brand loyalty. 

CONCLUSION: Today, companies are looking to retain customers. The image of the 
brand personality in the minds of customers is one of the prominent structures in 
the formation of brand loyalty in an organization. According to the results, it can be 
said that brand personality traits improve brand loyalty through compatibility and 
customer satisfaction. 
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1 2 3 4 
1 0/558 0/164 0/280 0/257 
2 0/812 0/218 0/185 0/311 
3 0/787 0/254 0/390 0/150 
4 0/629 0/414 0/454 0/457 
5 0/503 0/254 0/127 0/234 
6 0/888 0/364 0/064 0/436 
7 0/414 0/191 0/218 0/801 
8 0/212 0/313 0/130 0/512 
9 0/158 0/477 0/409 0/689 
10 0/397 0/343 -0/022 0/746 
11 0/054 0/220 0/219 0/542 
12 0/130 0/731 0/284 0/341 
13 0/133 0/750 0/221 0/362 
14 0/262 0/772 0/234 0/033 
15 0/401 0/691 0/243 0/200 
16 0/498 0/508 0/405 0/086 
17 0/306 0/325 0/658 0/284 
18 0/191 0/078 0/772 0/146 
19 0/220 0/114 0/592 0/326 
Extraction Method: Principal Component Analysis. 
Rotation Method: Varimax with Kaiser Normalization. 
a. Rotation converged in 7 iterations. 
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